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As a pet free pet shop I am often amazed at the amount of ignorance among the general public as to

where exactly pet shops source their animals and what health and regulatory conditions apply to the

sale of them.

I am contacted at least once a week by people trying to sell litters of puppies, some using the

“accidental litter” excuse, and some quite blatantly offering a variety of breed x’s. Only today

someone trying to sell Husky puppies contacted me.  These calls are often cut dramatically short when

you start to ask too many questions. As a single outlet pet shop if you calculate that a litter usually

consists of 4 – 6 puppies, an offer of at least one litter per week, my shop alone would have had on

offer approximately 1570 puppies over the past 6 years. At a price of often more than $1000 per

puppy, this equates to a conservative estimate of over $1,500,000 in pet sales alone. A shopping mall

pet chain would be selling many times this number of puppies. No wonder PIAA is fighting to keep

this form of revenue flowing.

I have also been in contact with a breeder who offered me all number of breed mixes from Cavalier's,

Chihuahua's, Pugaliers, Cockers, Foxy, Jack r's, Poodle, Spoodle, Shelties, Maltese, Pappions, and

even an English Sheepdog mix. These puppies were to wholesale from between $250 - $500.

They would be couriered over the border from Victoria where the puppies would be handed over to

me in a McDonalds car park. This is hardly an above board method of purchase.

I was told to take out insurance at $4.60 per kilo, as there was a good chance that some puppies would

die in transport. She suggested that her dogs were all healthy as they were kept in raised wire

bottomed cages for easy cleaning. Apparently not too much concern was paid to the discomfort of the

dogs or the pain and damage this would cause to their feet.

She also mentioned, as a presumed form of reference, that she supplied various Pets Paradise stores in

Victoria and NSW.

Another huge problem is the public’s lack of knowledge as to what they are to expect from a pet shop

puppy in regards to age at sale, microchipping, vaccination and worming. More times than I would
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like to remember I have had customers come in with puppies freshly purchased from shopping mall

pet chains sold well below the regulation 8 weeks of age.

Not only has the shop done this against pet shop sale regulations, but the customer has had no idea

how wrong this is ethically and for the health of the puppy. Also quite regularly these puppies are, un-

wormed, and un-microchipped. On some occasions I have seriously questioned the health of the

puppies involved and have had reports back from customer’s grateful for my input, as they have had to

hospitalise their new puppy because of health problems directly after purchase. These problems can be

anything from intestinal illnesses to parvo.

It has also been my experience that very few pet shops actually know what kind of cross breeds they

are selling.

Having purchased their livestock from rather dubious breeders this is not of any great surprise. Also as

pet shops tend to hire young inexperienced staff, the information dished out to the unsuspecting pet

buyer is usually of next to no use or value.

As a dog trainer and behavioural counsellor with some 15 years experience I have quite a reasonably

knowledge of dog breeds and their behavioural traits, and I can assure you that the information many

people are given upon purchase of their puppies is pure rubbish, and in some cases capable of not only

causing harm, but most likely to result in the re-homing of the dog as it turns into something the owner

is totally unprepared for.

As a retail business owner I can well understand the need for any business in this hard economic

market to want to sell as much and as often as is physically possible. This is where the problem lays

with the sale of pets in shops. It is a clash of cultures. You want to buy your product for as little as

possible and turn over your stock as fast as possible. To do this you need to source puppies cheaply

and sell them to the first person who wants them, otherwise your costs eat into the very important

profit margin.

To suggest that this is not the case is a fallacy. No retail enterprise sells something unless it is

profitable, to do otherwise would be to go out of business. And that is the impasse; you cannot

ethically sell an animal and make a profit at the same time. Something has to give, and it is and always

will be the health and welfare of the animals involved.


